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Coke Marketing Strategy
Coke is a product of coca-cola company. The product is sold in over 200 countries around the globe. The product faces competition from other non-alcoholic drinks produced by various competitors such as the Pepsi Company. From my research, more than 90 percent of the world population is aware of this product.
As a brand manager for this product, I would ensure that I launch the best marketing strategy to capture the attention of the product’s primary target market. First I would deal with the pricing strategy since most of the client's purchase products according to their prices. I would ensure that coke prices are always updated in that the product prices noticeably change to capture more customers (Palmatier et al., 2016). Secondly, as a defensive marketing way, I would fully implement the use of standard bottles to sell the product. Maintenance of the company logo on the bottles would be a vital issue since most of the individuals within the society are used to this logo. 
Another better way of launching the product to capture the attention of the product target market is by increasing sponsorship programs. Sponsoring Olympic Games and other well-known activities will enable the product to be well known among the individuals participating in the events. Some of the activities might be carried out in the primary market targets of the product hence enabling coke secure more customers. The coca-cola company will have to sponsor different events across the world to help its products including coke reach most of their target markets in the globe.
Next under the marketing strategy is the use of social media. As a more significant tool for marketing, the industry has to take advantage of the different social media platforms to market the product. I would ensure that the sector makes social profiles in the most reputable media like Twitter, Facebook, Pinterest, and Google+. All the social profiles should be well managed since a large group of the target market uses these social media platforms on daily bases. The platforms will help market the product and even capture more market (Palmatier et al., 2016).
Lastly in my proposed marketing strategy is advertising. The industry through advertising the coke product needs to make a more significant impact on the target market. Several advertising agents need to be hired to market the product.
Business ethics are critical to any organization. However, the coca-cola company faces various social and ethical issues including child labor in some of their premises, misconduct, and mistreatment of employees, and environmental destruction by the poor disposal of product bottles.  The issues have to some extent impacted the growth and profitability of the industry (Crane, & Matten, 2016). 
Moreover, the company can deal with these issues and ensure that the reputation of the industry is not destroyed. First, the company should ensure that all employees in all its outlets worldwide are equally treated. The subjection of any employee to any form of harassment should call for disciplinary actions to all those involved (Crane, & Matten, 2016). Next, the company has to ensure that there is no child labor in any of the Coca-Cola premises around the globe. Lastly, better ways of disposing of the company waste products including the packaging bottles need to be established to ensure that the company is environmentally friendly. When all these strategies are employed hence ensuring that all the social and ethical issues are well addressed, then the primary target markets for the product will be easily accessed.
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